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      P-O-P Showcase
      

          Our latest display gallery presents a sampling of eye-catching and effective in-store activations representing a variety of product categories and seasons.
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      See What P2PI Has in Store for Future Forward 2024
      

          Retailers, CPG brands, solution providers and industry thought leaders will take the stage to explore data, AI, today's consumer and more at our annual conference, May 13-15 in Philadelphia. 
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      Member Exclusive
    

      Amazon Adds Clinique to Its Premium Beauty Store
      

        Estee Lauder’s Clinique began selling its products through the Amazon Premium Beauty program on March 27.
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      International
      

      Europe Leads Rising Electronic Shelf Label Adoption, Report Finds
      

        While retailers are increasingly leveraging technology to enhance the in-store experience and address labor challenges, investments in micro-fulfillment centers have slowed slightly. 
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      Introducing Our 2024 Hall of Fame Honorees
      

        Each year since 1994, the editors of the Path to Purchase Institute have selected three industry leaders for induction into the Hall of Fame. Read profiles of the 2024 inductees here.
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      Hall of Fame Profile: Pamela Velarde
      

        Pamela Velarde is a longtime believer that change is the only constant. It’s a guiding mantra for her in many ways.
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      Hall of Fame Profile: Stephen Bettencourt
      

        Although Stephen Bettencourt has both undergrad and graduate degrees in management science, a professor opened his eyes to the world of marketing research, and from then on, he had a new passion. 
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      Hall of Fame Profile: Tammy Ackerman
      

        Tammy Ackerman believes in the power of storytelling. It’s a skill she learned while in college, and one she has continued to master throughout her professional journey. 
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        Industry News Briefs
  
  


	
      04/04/2024
    
RRD to Acquire Vericast’s Digital, Print Businesses



	
      04/03/2024
    
Adam Thalenfeld Succeeds Late Father as Trion President



	
      04/03/2024
    
BJ’s Adds In-Club Attribution to Ad Suite



	
      04/01/2024
    
7-Eleven Completes 7-Eleven Australia Acquisition
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      In-Store Experience: BJ’s Wholesale Club
      

        The expanding chain offers plenty of brand opportunities while distinguishing itself from its channel rivals.
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      Brand Watch: Splenda Embraces Trends, Occasions
      

        The brand stages short but effective campaigns at various retailers.
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      Brand Watch: Colgate Taps Into AR Experience
      

        The brand has partnered with Perfect Corp. to engage consumers on smartphones.
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      Brand Watch: Bob’s Red Mill Unites Media, Shopper
      

        The full-funnel campaign includes videos and in-store signage.
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      Redken Debuts Interactive Billboard, Virtual Try-On
      

        The haircare brand in April debuted a massive billboard in New York’s Times Square to showcase a new product collection along with an AR experience.
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      Retail Media Unplugged Video Series
      
Tune in to our new video series, "Retail Media Unplugged," presented in partnership with Criteo.


      View Series
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      Need Intel on the Retail Industry? Join us!
      
Featuring special retailer guests in each episode, join us for a dialogue about current trends and strategies that are driving innovation for the next era of retail.


      SEE THE TOPICS AND REGISTER NOW
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      Unlocking Commerce's Potential in a Multiverse of Me
      
In this Learning Lab educational course, Momentum’s Jen Olliges and Jason Alan Snyder discuss how the retail landscape is transforming and how AI is at the forefront of this evolution. 


      View Video
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        Special Report: Path to Purchase Trends 2024, Part 2
  
      
	
         Intelligent Advertising: Connecting Consumer Intent and Content to Drive Performance In-Store
      



        Sponsored
  
  

	
        Chase Launches Digital Media Platform
  
      
	
        Amazon Clinique 'Dermatologist Guided Solutions' Web Page
  
      




	
        Walmart
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        Walmart The Shop Mens Grooming Web Page
  
      
	
        The Shop Walmart 'Weekend To-Do List' Instagram Update
  
      
	
        Retail Radar: Amazon Offers New App; Walmart Beauty Accelerator Returns
  
      
	
        4 Ways Walmart Connect Will Evolve in 2024
  
      




	
        Field Reports
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        Member Exclusive
      

        PetSmart Updates Its Treats Rewards Program
  
      
	
        Member Exclusive
      

        P&G Runs Spring Cleaning Incentive at Home Depot
  
      
	
        Member Exclusive
      

        L’Oreal Paris Gives Walmart a Hair Purifying Exclusive
  
      
	
        Member Exclusive
      

        Claire's SKUs Roll Out to Walgreens
  
      




	
        Special Reports
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        Special Report: State of Retail Media – Outlooks, Strategies & What's Next
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        Special Report: Contextual Commerce Shopper Study
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        Retail Media: The Agency Perspective
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        Special Report: Examining the In-Store Shopping Experience
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        Mark Your Calendar
  
  


	
                                  Apr 16
                      
                   - WEBINAR, 2 P.M. EDT 

      Retail Intel: Convenience Store Strategies
      

Apr
16



	
                                  June 05
                      
                   - WEBINAR, 2 P.M. EDT 

      Retail Intel: Gains in Grocery
      

June
05



	
                                  Aug 13
                      
                   - WEBINAR, 2 P.M. EDT 

      Retail Intel: Evolving Retail Experiences
      

Aug
13
















      Stay Informed
  

      Get the Newsletter
  

          Get news highlights delivered directly to your e-mail inbox.
        


      Subscribe
      

      P2PI Membership
  

          Discover the exclusive benefits of joining our member community.
        


      Learn More
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